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I would like to give a special thank you to the volunteers who assist, support and
run the Target UnitingCare Christmas Appeal every year. The appeal runs during
the busiest time of the year and you, our dedicated volunteers, give up your

valuable time to assist those most in need in your local community. We are truly
grateful for your participation — UnitingCare could not run the appeal without you.

Thanks to your commitment and hard work, last year we collected and distributed
more than 50,000 gifts to children and families at Christmas time. From the many
messages of appreciation, we know this made an enormous difference to families
across Australia at what can be a very stressful time, particularly for those in need.

Once again, on behalf of UnitingCare Australia, our most sincere thanks. We look
forward to working with you again this year.

C L_~ Gifts Raised

State Numberof Number of gifts Number of gifts

g Iagrwe;: é/_'ttle targetstores from Target outside Target
ational Pirector | WA 33 1,528 4,136
UnitingCare Australia
VIC 75 9,147 16,536
Funds Raised TAS 4 762 0
The 25th annual Target UnitingCare / SA 28 3,470 4,747

Christmas Appeal raised QLD 65 1,795 1,455
$1.24 million, a stunning result,: NT 3 159 957
and more than twiceas much aslast Nsw 92 3,480 2,912
year's appeal. ! ACT 5 24 0

This was the second year where 305 20,365 30,743

shoppers had the option to
purchase a $1 gift tag or, as in previous years, donate unwrapped gifts under the Target Christmas tree. The
money raised in each state remains in that state, supporting those in need over Christmas and beyond.

Television Coverage

The 2016 appeal saw the start of a television sponsorship from PRIME7 which reaches over 5 million people
living in Australia daily through its television network broadcasting in the regional areas of Northern NSW,
Gold Coast, Southern NSW, ACT, regional Victoria and Western Australia.

The Target UnitingCare Christmas Appeal’s television commercials (30sec,15sec and 10sec) enjoyed a minimum
of 20% prime-time placement on all three channels. PRIME7 also donated the production of the three
commercials. In addition, the PRIME7 children’s mascot POSSUM’was also provided to attend and support the
Appeal and also additional promotional support was offered for the Target UnitingCare via PRIME7’s website,
community Infonet service, social media and PRIME7 NEWS.



A brighter Christmas

‘I can't thank you enough, as a single parent struggling to make ends
meet; | had no idea how | was going to buy presents for my two
daughters for Christmas. Thank you for your kindness and generosity.
Bless you"— QLD

A man’s young wife aged 37, died suddenly on Christmas Day, 2 weeks
after the birth of their 6th child a tragedy for father and children, we
could provide the family with support and gifts. We hoped that this
might help during this sad and demanding crisis, to show the family
that the church with whom they normally would have little or no
contact, cared along with the community about their wellbeing in their
grief and sorrow. —VIC

A local family with four children whose mother passed away during the
year. We could help with Christmas preparations, gifts and hamper to
make it easier for them at Christmas. - NSW

Gentleman aged 84, his wife passed away just before Christmas. Was given some gifts and a hamper and
it made him smile. — SA

A family of 4, mum, dad and 2 young children requested help with a food hamper as after paying bills etc. prior
to Christmas there was little money left to have an extra special meal on Christmas day. The family were also
given gifts for the children for Christmas and were very grateful and stated they did not expect gifts at all. - NT

A family in a neighbouring town and doing it tough at present. Dads not getting the hours at work he works in
the mines. With mortgage repayments and food etc. there is very little left over for extras like Christmas Our gifts
brought tears and smiles to their faces. — WA

Feedback

Thank you everyone who provided their feedback regarding last year’s appeal. There was an overwhelming
response on the tree and in-store promotion and the lack of trees in some store together with some great stories
of support and enthusiasm from target store staff. Your opinion is very important to us it is an invaluable tool
that is vital for our 2017 planning.

All of your feedback will be passed onto Target Head Office and will help make this year’s appeal easier and more
enjoyable for all our volunteers. We will work hard together with Target this year to make sure that this year’s
appeal will be stronger and more successful.

If there are any changes to your contact details or you think you may not be able to assist with the 2017
appeal, please contact your state coordinator:
Western Gillian gillian.booth-yudelman@unitingcarewest.org.au  (08) 9355 9114
Australia Booth-Yudelman
VIC &TAS Breanna Williamson breanna.williamson@victas.uca.org.au (03) 9251 5292

South Julianne Rogers jrogers@sa.uca.org.au (08) 8236 4233
Australia

Queensland  Tara Burton tara.burton@ucareqld.com.au 0428 998 386

Northern Carolyn Cendo carolync@somerville.org.au (08) 8920 4100
Territory

NSW & ACT  Tricia Brown tbrown@uniting.org (02) 9376 1456




